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Message from Sharon Mock

We believe that millions of Americans and international visitors have grown weary of negative news and are ready for a positive, upbeat message.  There are plenty of reasons to be concerned about the economy, but our job is to encourage people to continue their vacation plans and consider a getaway to the Daytona Beach area.  The CVB’s goal in bringing visitors to the area is to do our part to keep the economy humming by creating local jobs and helping our businesses to thrive.  This is a win-win approach for visitors and residents alike.  Last year alone, the 8.3 million people we welcomed to our area spent more than $4.8 billion in our community.

Our residents continue to give our visitors a warm welcome, and your hospitality brings them back to the Daytona Beach area year after year.  Thank you for being a part of our industry and our community!  As part of our celebration of National Tourism Week, we’re sponsoring a contest just for our locals, featuring a great vacation getaway right here in the Daytona Beach area.  It’s our way of showing our appreciation for all that you do.  For more details, just log on to daytonabeachcvb.org.

Sincerely,
Sharon Mock
President & CEO
Tourism Dollars Deliver
By bringing in visitors who spend money in our community, we are able to create jobs, sustain businesses and enhance our quality of life.  In order to attract these visitors, the CVB uses Bed Tax dollars known as “Convention Development Tax collections,” which come solely from visitors who stay overnight in our hotels, campgrounds and other short-term rentals.  Additional Bed Tax dollars known as “Tourist Development Tax collections” also come from overnight rentals, and these dollars are funding the $76 million Ocean Center expansion.  Both of these ventures are designed to attract visitors and generate economic impact, and both are paid 100% by visitors – not local residents.  In addition to bed taxes, these visitors also pay a full 40% of all sales taxes collected locally!

New M&C Website!

The CVB’s Meetings & Conventions department just launched its new website, daytonabeachmeetings.com.  The site is designed to focus on the newly-expanded Ocean Center convention and entertainment complex, as well as the many other unique meeting facilities within the Daytona Beach area.

“Local residents provide some of our best leads for bringing meetings to our area,” explains CVB Director of Sales Sally Gardiner.  “The United States Bowling Congress is just one great example of a group that booked the Daytona Beach area because of local contacts.  Our residents are great ambassadors, and connecting with them is a great way for us to cultivate business.”  If you belong to a club or organization that might be interested in holding an upcoming meeting here in the Daytona Beach area, the CVB is on the task!  Just provide us a contact name, and we’ll take it from there!
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Free for All!

OK, the economy’s a challenge and your family budget is feeling stretched.  What to do?  Try one (or all) of these FREE local opportunities: Angell & Phelps Chocolate Factory Tour, Art League of Daytona Beach, The Casements (former home of John D. Rockefeller), Friends of the Bandshell Concert Series, Mary McLeod Bethune Foundation Home & Gravesite, Ormond Memorial Art Museum & Gardens, Southeast Museum of Photography, Sugar Mill Botanical Gardens, Sun Splash Park, and Tuscawilla Park.  Our visitors rave about these local treasures, and your family will love them, too!  Want more specs on these and other ideas for budget-friendly family fun?  Log onto daytonabeach.com and explore!


National Tourism Week event
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This May, destinations all over the United States will be celebrating the positive impact of tourism as part of National Tourism Week – and the Daytona Beach area is no exception. For more information on how our community
will celebrate National Tourism Week, with special programs, great residents-only offers, and a Daytona Beach Getaway Contest, log on to daytonabeachcvb.org beginning in April. 
What's New?

Daytona Beach Kennel Club & Poker Room.  A Daytona Beach entertainment tradition since 1948, the DBKC recently celebrated its grand re-opening at its new location, 960 S. Williamson Boulevard.  Built to meet “green” standards, the new, $30 million entertainment attraction offers pari-mutuel wagering and poker room fun seven days a week.  Live greyhound racing along with simulcast greyhound, thoroughbred, harness, and Jai-Alai wagering from the most premier tracks in the country are available to give visitors a complete entertainment experience.  The attraction’s 50-table poker room can accommodate up to 450 players.  While at the DBKC, guests can also enjoy elegant or casual dining at The Clubhouse restaurant and lounge.  (386) 252-6484.  daytonagreyho

 HYPERLINK "http://t.lt01.net/m/b27GdHpMnGT4Ant2Qks9GhEnSxQnyeCyH0RyLJYBdenZuEPZ5g" \t "_blank" 
und.com.  



Ocean Center Convention and Entertainment Complex.  In February, Daytona Beach’s Ocean Center convention and entertainment complex completed and unveiled its $76 million expansion.  Now nearly triple its original size, the Ocean Center features an impressive collection of artwork created by artists from throughout the U.S., valued at $400,000.  




Daytona Live! 
Construction work is going strong in the 71-acre complex located just across the street from Daytona International Speedway.  Daytona Live! will feature innovative retail, dining and entertainment space, a high-end multi-screen movie theater complex, first class hotel and residential units – as well as the new world headquarters for International Speedway Corporation, NASCAR and Grand-American Road Racing’s combined 1,350+ employees. Stay tuned for more details, as Daytona Live! will make for great entertainment for visitors and locals alike!

Thanks 2 You, Volusia! 

The winner of our recent residents-only Take Five For Tourism contest survey was Eyvette Moten of Daytona Beach, a 30-year resident who visited our area for family reunions as a child.  Ms. Moten’s favorite area assets are the beach (“of course”) and Tomoka State Park.  “It’s quite fun to take a weekend and play tourist here,” she says, “so I look forward to using my prize package to create a ‘Staycation’ of my own.”  Eyvette’s prize package included a complimentary 3 day/ 2 night stay at the Hilton Daytona Beach Oceanfront Resort, a $25 gift certificate for the Bubba Gump Shrimp Co., 4 waterpark passes and 3 single activity passes at Daytona Lagoon, 4 admission passes to the Museum of Arts & Sciences, admission passes for 2 adults and 2 children to the Marine Science Center, a logo beach towel, a tee shirt, a 2009 Daytona Beach keyboard calendar, 2 Biketoberfest® calendar of events cards, and an official Daytona Beach Area Visitors Guide. 
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CVB Sponsors a Great Event 
Another great event sponsored by the CVB is the Daytona Beach International Festival.  Scheduled for April 16-May 2, this entertainment extravaganza features performances by internationally acclaimed artists from the worlds of dance and music.  Pops and classical concerts by the London Symphony Orchestra highlight the festival.  The LSO considers the Daytona Beach area its “Official American Summer Home” and has performed intact in Daytona Beach more times than anywhere else in the world outside of London.  dbif.com. 
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Need a Speaker? 
The CVB is now offering speakers on tourism-specific topics for local community clubs and organizations.  If your group is looking for a program speaker on tourism events, area golf initiatives, meetings/conventions or other related areas, please contact the CVB’s communications director, Lori Campbell Baker at lcb@daytonabeachcvb.org or (386) 255-0415, ext. 130.  We’d love to talk with you!
Great Events
Coming Soon! The Daytona Beach area has plenty of great activities for your family and friends to enjoy. What's next on the community agenda? Here is just a small sampling of the diverse events scheduled for the remainder of 2009.  

Daytona Beach International Festival featuring the London Symphony Orchestra
Through May 2
Daytona 250 NASCAR Nationwide Series Race
July 3
Brumos Porsche 250 Rolex Sports Car Series Race
July 4


July Sprint Cup Weekend featuring the 51st annual Coke Zero 400 NASCAR Sprint Cup Series Race
July 4
Biketoberfest® 
October 15-18
2nd Annual Daytona Beach Dream Cruise
October 23-25
Halifax Art Festival 
November 7-8
Daytona Turkey Run 
Car Show
November 26-29
Daytona KartWeek By Cometic Gasket
December 27-30
For details on these, as well as a more comprehensive list of events and festivals, log on to daytonabeach.com.
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