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DAYTONA BEACH AREA CONVENTION AND VISITORS BUREAU
2008-09 MARKETING PLAN

INTRODUCTION

The Daytona Beach Area Convention and Visitors Bureau (CVB) is entering its 22nd year of operation
and functions as a destination management organization for the greater Daytona Beach area.

The CVB is a not-for-profit corporation which provides destination management services for the
greater Daytona Beach area. The CVB has been contracted by the Halifax Area Advertising Authority
to promote and advertise the greater Daytona Beach area to the traveling public. The CVB’s main
source of funding is the three percent Convention Development Tax which is a tax on transient
accommodations located in the Halifax Taxing District. The Convention Development Tax is a special
tax dedicated to tourism marketing, and there is no tourism marketing funding allocated from Volusia
County’s general tax revenues.

Created in 1984 by the Volusia County Council under Florida Statute 212.0305, the purpose of the
Halifax Area Advertising Authority is to administer and disburse the proceeds from the three percent
Convention Development Tax in its specified district. As mandated by law, a majority of the 11-
member authority represents lodging facilities in the Halifax Taxing District, and the remaining
members represent a variety of tourism related business from throughout the district. The Halifax Area
Advertising Authority has no paid staff and contracts with the CVB to organize all destination-
marketing programs for the area.

In 2008-2009, the Halifax Area Advertising Authority will oversee the investment of more than $7
million to promote and advertise the Daytona Beach area. In addition to the Convention Development
Tax, the CVB also generates revenue through cooperative promotions and advertising in CVB
publications.

Each year, the CVB develops a comprehensive program of work for approval by the Halifax Area
Advertising Authority. The overall program is designed to respond to an ever-changing audience and is
performance based. The Halifax Area Advertising Authority continues to maintain a commitment to
advertising and promotions that elevate awareness of all tourism assets throughout Volusia County.

The CVB is affiliated with a number of trade organizations including the Destination Marketing
Association International, Travel Industry Association, Florida Association of Convention and Visitors
Bureaus, National Council of Destination Organizations, Southeast Tourism Society, and VISIT
FLORIDA, the state’s tourism marketing organization, just to name a few.

The marketing programs outlined on the following pages are organized by area of focus and include a
detailed action plan for each department of the CVB. The plan also addresses numerous market
segments through specific distribution channels. The development and implementation of the
marketing plan is guided by seven advisory committees:

- Advertising/Internet Marketing Committee
A. Internet Technology Sub-Committee
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- Travel Industry Sales Advisory Committee
- Meetings and Conventions Advisory Committee
- Arts and Entertainment Advisory Committee
- Golf Daytona Beach Advisory Committee
- Biketoberfest® Development Committee
A. Biketoberfest® Advertising/Promotions Sub-Committee

The CVB’s overall operating procedures are under the careful guidance of a five-member Board of
Directors as outlined in the corporation’s by-laws.

The annual budget, which is included in the next section of the plan, is reviewed on a regular basis. An
ongoing monitoring process allows the detection of any significant fluctuations in funding. This

assures that the CVB remains within the budget parameters outlined.

The Halifax Area Advertising Authority meets bi-monthly to receive updates and review additions or
modifications to the budget and marketing plan.
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THE DEPARTMENTS OPERATED BY THE CVB ARE AS FOLLOWS:

1.

Administration/Finance

Sharon Mock
Janet Kersey
Liz Grindell
Jacque Beckley
Mistie Zain

Meeting and Convention Sales

Sally Gardiner
Linda McMahon
Tara Hamburger
Jennifer Tait

Travel Industry Sales

Alexandra “Sandy” Lucania
Courtney Hewlett

Golf Daytona Beach

Alexandra “Sandy” Lucania
Courtney Hewlett

Communications

Lori Campbell Baker
Tangela Boyd
Wanda Nelson

Internet Services

Nick Conte
Wanda Nelson

Advertising and Publishing

Nikki Malloy

President & CEO

Executive Vice President & COO
Director of Finance

Executive Assistant
Receptionist/Finance Assistant

Director of Convention Sales
Sales Manager

Sales Manager

Convention Services Manager

Director of Travel Industry Sales
Sales Assistant

Director of Sales, Golf Daytona Beach
Sales Assistant

Director of Communications
Senior Media Relations Manager
Internet and Communications Assistant

Director of Internet Services
Internet and Communications Assistant

Advertising Coordinator

Select Small Inns/Membership and Consumer Promotions

Roxanne Olsen
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Director of Membership and Promotions
Select Small Inns Program Administrator
Web site Content Manager
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10.

11.

12.

13.

*Tourism Events

Janet Kersey
Sharon Bernhard

*Film Office

Janet Kersey
Sharon Bernhard

*Information Services Department

Jennifer Kies
Anita Bostwick

*Direct Mail Center

Jenny Parker

*Visitor Information Centers

Deb Ryan

Executive Vice President & COO
Executive Assistant

Film Commissioner
Executive Assistant

Information Services Manager

Senior Information Services Representative

Mail Center Manager

Visitor Services Manager

for the Visitor Information Centers

(Daytona 500 Experience, Destination

Daytona and Daytona Lagoon)

*  The activities of departments 9-13 are directed by Janet Kersey, Executive

Vice-President & COO.
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BOARD AND COMMITTEE STRUCTURE

Halifax Area Advertising Authority

Daytona Beach CVB Board of Directors
Larry Fornari, Chair

Blaine Staed Lansberry, Vice Chair
George Anderson, Gary Brown, George Karamitos,
Jim Bazemore, Tim Stockman, Manoj Bhoola,
John Daw, Sean Belgrade and Tom Blawn.

Jim O’Shaughnessy, Chair
Chris Fagan, Vice Chair
Frank Molnar, Secretary/Treasurer
Larry Fornari, Halifax Area Advertising Authority Representative
Bob Davis, Hotel Motel Association of Volusia County Representative

S0V
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DAYTONA BEACH AREA CVB, INC.
Sharon Mock, President & CEO

Advertising/Internet Marketing Meetings & Conventions
Gary Brown, Chair

Travel Industry Sales Biketoberfest® Development
Karen Szemborski, Chair Anne Little, Chair Tom Guest, Chair

Internet Technology Sub-Committee Arts & Entertainment Golf Daytona Beach
Angela Cameron, Chair Gary Libby, Chair Steve Farley, Chair

Bike Events Marketing Sub-Committee
TBA, Chair

NOTE: All administrative functions for the Halifax Area Advertising
Authority are managed by the President & CEO of the CVB.
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CVB Senior Management Team By Area of Responsibility

Janet Kersey

General Bureau Operations

Tourism Events
Biketoberfest® Development

Sharon Mock

Administrative
Direction and oversight
HAAA/CVB

Visitor Services
Information Services
Visitor Information Centers
Direct Mail Center

Daytona Beach Area
Film Office

Meetings & Conventions
Travel Industry Sales
Golf Daytona Beach

Liz Grindell

Consumer Advertising
and Publishing

Financial Reporting (HAAA/CVB)
Payroll

Human Resources

Communications
Internet Services

Membership Services
Consumer Promotions
Select Small Inns




DAYTONA BEACH AREA CONVENTION
AND
VISITORS BUREAU

BOARD OF DIRECTORS
2008-09

Chairman
Jim O'Shaughnessy
Halifax River Yacht Club
1210 Gamble Place
Daytona Beach, FL. 32118
253-0335 Fax: 254-4492

Vice-Chair
Chris Fagan
Ramada Inn Speedway
1798 W. International Speedway Blvd.
Daytona Beach, FL 32114
255-2422 Fax: 253-1749

Secretary/Treasurer
Frank Molnar
Shoreline All Suites Inn
2435 S. Atlantic Ave.
Daytona Beach Shores, FL 32118
252-1692 Fax: 239-7068

Halifax Area Advertising Authority Representative
Larry Fornari
DB Oceanfront, LLC
4926 Sailfish Drive
Ponce Inlet, FL 32127
566-8051 Fax: 255-0540

Hotel Motel Association of Volusia County Representative
Bob Davis
1808 Concept Court
Daytona Beach, FL 32114
257-6828 Fax: 257-0909
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HALIFAX AREA ADVERTISING AUTHORITY
MEMBERS
2008-09

Larry Fornari, Chair

DB Oceanfront, LLC

4926 Sailfish Drive

Ponce Inlet, FL 32127
566-8051 Fax: 255-0540

George Anderson

Ocean Walk Development Corporation
315 N. Atlantic Ave.

Daytona Beach, FL 32118

257-5077 Fax: 257-5367

Gary Brown

Sun Viking Lodge

2411 S. Atlantic Ave.

Daytona Beach Shores, FL 32118
252-6252  Fax: 252-5463

George Karamitos

Maui Nix

717 N. Atlantic Ave.
Daytona Beach, FL 32118
253-1243  Fax: 254-0516

Jim Bazemore

Perry’s Ocean Edge Resort
2209 S. Atlantic Ave.
Daytona Beach, FL 32118
255-0581 Fax: 255-0540

Manoj Bhoola

Elite Hospitality

45 Seton Trail

Ormond Beach, FL 32176
255-2577 Fax: 255-5886

A-08

Blaine Lansberry, Vice Chair
Bahama House

2001 S. Atlantic Ave.

Daytona Beach Shores, FL 32118
248-2001 Fax: 248-0991

Tim Stockman

Ocean Waters Management
501 N. Atlantic Ave.
Daytona Beach, FL 32118
944-4296 Fax: 238-7984

John Daw

Hilton Daytona Beach Oceanfront Resort
100 N. Atlantic Ave.

Daytona Beach, FL 32118

947-8000  Fax: 947-8074

Sean Belgrade

International Speedway Corporation
1801 W. International Speedway Blvd.
Daytona Beach, FL 32114-1243
947-6746 Fax: 947-6649

Tom Blawn

Consultant Services

143 Zaharias Circle
Daytona Beach, FL 32176
441-1141  Fax:441-1741
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ADVERTISING/INTERNET MARKETING COMMITTEE

Gary Brown, Chair

Sun Viking Lodge

2411 S. Atlantic Ave.

Daytona Beach Shores, FL. 32118
252-6252 Fax: 252-5463
gbrown@sunviking.com

Larry Fornari

DB Oceanfront, LLC

4926 Sailfish Drive

Ponce Inlet, FL 32127
566-8051 Fax: 255-0540
larrypalmplaza@aol.com

Sharon Lashinsky

Perry’s Ocean Edge Resort

2209 S. Atlantic Ave.

Daytona Beach, FL 32118
255-0581 Fax: 255-0540
snorris@perrysoceanedge.com

Chris Fagan

Ramada Inn Speedway

1798 W. International Speedway Blvd.
Daytona Beach, FL 32114

255-2422 Fax: 253-1749
ramadaspeedway@cfl.rr.com

Angela Cameron

Hilton Daytona Beach Oceanfront Resort
100 N. Atlantic Ave.

Daytona Beach, FL 32118

947-8007 Fax: 253-8841
acameron@pyramidhotels.com

Frank Molnar

Shoreline All Suites Inn

2435 S. Atlantic Ave.

Daytona Beach Shores, FL 32118
252-1692 Fax: 239-7068
frank@daytonashoreline.com

MISSION:

MEMBERS
2008-09

David Talley, Vice Chair

Daytona International Speedway

1801 W. International Speedway Blvd.
Daytona Beach, FL 32114

947-6693 Fax: 947-6630
dtalley@daytonainternationalspeedway.com

Libby Gallant

Emerald Shores

2613 S. Atlantic Ave.

Daytona Beach Shores, FL 32118
872-4500 Fax: 322-4486
lgallant@emeraldshoreshotel.com

Katharina Lane

Bahama House/Best Western Aku Tiki Inn
2001 S. Atlantic Ave.

Daytona Beach Shores, FL. 32118
677-7000 Fax: 677-7393
katharina@hayworthcreative.com

Stanley Obrochta

Atlantic Ocean Palm Inn

3247 S. Atlantic Ave.

Daytona Beach Shores, FL 32118
527-2400 Fax: 304-3079
sobrocht@aol.com

Tony Welch

Tony Welch Marketing
P.O. Box 923

Daytona Beach, FL 32115
295-2688
wilder103@aol.com

Chris Duval

Ocean Waters Management

501 N. Atlantic Ave.

Daytona Beach, FL 32118

944-4210 Fax :257-1978
cduval@oceanwatersmanagement.com

The Advertising/Internet Marketing Committee shall serve in an advisory capacity to the HAAA/CVB to develop and
implement a cohesive and cooperative consumer media and promotions plan that benefits the greater Daytona Beach

area as a whole.

PRIMARY FOCUS:

Consumer advertising, e-marketing and related creative campaign and promotions.
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INTERNET TECHNOLOGY SUB-COMMITTEE
OF THE ADVERTISING/INTERNET MARKETING COMMITTEE
MEMBERS

Angela Cameron, Chair

Hilton Daytona Beach Oceanfront Resort
100 N. Atlantic Ave.

Daytona Beach, FL. 32118

254-8200
acameron@pyramidhotels.com

Frank Molnar

Shoreline All Suites Inn

2435 S. Atlantic Ave.

Daytona Beach Shores, FL 32118

252-1692 Fax: 239-7069
relax@daytonashoreline.com

Tom DeLaney

Elite Hospitality

444 Seabreeze Blvd, Ste. 200
Daytona Beach, FL. 32118

255-2577 Cell: 527-9780
tdelaney@elitehospitality.com

Bob Davis

Hotel Motel Association of Volusia County
1808 Concept Court

Daytona Beach, FL. 32114

257-6828 Fax: 257-0909 Cell: 299-0771
bdavis@daytonahotelmotel.com

Gary Brown

Sun Viking Lodge

2411 S. Atlantic Ave.
Daytona Beach, FL 32118
252-6252
gbrown@sunviking.com

MISSION:

2008-09

Libby Gallant, Vice Chair
Emerald Shores Motel

2613 S. Atlantic Ave.

Daytona Beach Shores, FL 32118
872-4500 Fax : 322-4486
lgallant@emeraldshoreshotel.com

Larry Fornari

DB Oceanfront, LLC

4926 Sailfish Drive

Ponce Inlet, FL 32127
566-8051 Fax: 255-0540
larrypalmplaza@aol.com

Chris Fagan

Ramada Inn Speedway

1798 W. International Speedway Blvd.
Daytona Beach, FL 32114

255-2422
ramadaspeedway(@cfl.rr.com

Stanley Obrochta

Atlantic Ocean Palm Inn
3247 S. Atlantic Ave.
Daytona Beach, FL 32118
761-8450
sobrocht@aol.com

Tim Stockman

Ocean Waters Management

501 N. Atlantic Ave.

Daytona Beach, FL 32118

944 4212 Fax: 258 4183
tstockman(@oceanwatersmanagement.com

The Internet Technology Sub-Committee shall serve in an advisory capacity to the CVB’s Internet
Services Department to develop and refine elements of the CVB’s consumer Web site(s) relative to

performance and functionality.

PRIMARY FOCUS:

Review and develop the technology needs of all CVB consumer Web sites related to architecture,

navigation and overall functionality.
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MEETINGS & CONVENTIONS SALES ADVISORY COMMITTEE

Kathy Masterson, Chair

Plaza Resort & Spa

600 N. Atlantic Ave.

Daytona Beach, FL 32118

267-1606 Fax: 253-7543
kmasterson@oceanwatersmanagement.com

Karen Szemborski

Hilton Daytona Beach Oceanfront Resort
100 N. Atlantic Ave.

Daytona Beach, FL 32118

947-8013 Fax: 253-8841
kszemborski@pyramidhotels.com

Barbara Kelly

Platinum Events

112 Orange Ave., Ste. B
Daytona Beach, FL 32114
254-0445 Fax: 254-8988
bkelly@platinum-events.net

Marisol Moreno

Homewood Suites by Hilton

165 Bill France Blvd.

Daytona Beach, FL 32114
258-2828 Fax: 258-2281
marisol.moreno@pinnaclehm.com

Janice Griffin

Staed Family Hotels

2001 S. Atlantic Ave.

Daytona Beach, FL 32118
248-2001 Fax: 248-0991
janice@daytonabahamahouse.com

Lisa Shavatt

Daytona 500 Experience

1801 W. International Speedway Blvd.
Daytona Beach, FL 32114

947-6431 Fax: 947-6899
Ishavatt@daytona500experience.com

MISSION:

MEMBERS
2008-09

Carol Cullen, Vice Chair

Daytona Beach Resort & Convention Center
2700 N. Atlantic Ave.

Daytona Beach, FL 32118

673-2835 Fax: 944-0390
ccullen@daytonabeachresort.com

Patty Devine

Wyndham Ocean Walk Resort
300 N. Atlantic Ave.

Daytona Beach, FL 32118
323-4823 Fax: 323-4955
patricia.devine@wyndhamvo.com

Colleen Howell

Enterprise Rent-A-Car

800 Mason Ave.

Daytona Beach, FL 32117
947-5099 Fax: 947-2005
colleen.m.howell@erac.com

Drew Toth

The Shores Resort & Spa
2637 S. Atlantic Ave.
Daytona Beach, FL 32118
322-7246 Fax: 767-0180
dtoth@destinationhotels.com

Kristen Robertson

LPGA International

1000 Champions Drive

Daytona Beach, FL 32124

274-5742 Fax:274-5800
kristen.robertson@]lpgainternational.com

The Meetings & Conventions Sales Advisory Committee shall serve in an advisory capacity to the
Meetings & Conventions Department to develop and implement a cohesive and inclusive program of
work that benefits the greater Daytona Beach area as a whole.

PRIMARY FOCUS:

Review and development of cooperative sales promotions, familiarization tours, collateral development

and advertising.
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TRAVEL INDUSTRY SALES ADVISORY COMMITTEE

Anne Little, Chair

Daytona Beach Residence Inn & Courtyard
1605 Richard Petty Blvd.

Daytona Beach, FL 32114

255-3388 Fax: 255-3391
anne.little@marriott.com

Tom Delaney

Elite Hospitality

45 Seton Trail

Ormond Beach, FL 32176
255-2577 Fax: 255-5886
tdelaney@elitehospitality.com

Lisa Shavatt

Daytona 500 Experience

1801 W. International Speedway Blvd.
Daytona Beach, FL 32114

947-6431 Fax: 947-6899
Ishavatt@daytona500experience.com

Deana Ramos

Bubba Gump—Ocean Walk Shoppes
250 N. Atlantic Ave., Suite 120
Daytona Beach, FL 32118
947-8433 Fax: 947-9936
dramos@bubbagump.com

Robin Camacho

El Caribe Resort & Conference Center
2125 S. Atlantic Ave.

Daytona Beach, FL 32118

252-1558 ext.2500 Fax: 254-1940
robin@perrysoceanedge.com

Rick Andino

Extra Holidays by Wyndham

8427 S. Park Circle, Suite 500

Orlando, FL 32819

323-4855 Fax: 407-345-6400
rick.andino@wyndhamvo.com

MISSION:

MEMBERS
2008-09

Devon San Filippo, Vice Chair

Daytona Beach Resort & Conference Center
2700 N. Atlantic Ave.

Daytona Beach, FL 32118

677-2326 Fax: 944-0390
dsanfilippo@daytonabeachresort.com

J.W. Jones

Enterprise Rent-A-Car
5442 Hoffner Ave.
Orlando, FL 32812
407-447-9542
jw.jones@erac.com

Fax: 407-447-0901

Carene Darcy

Ocean Waters Management

2500 N. Atlantic Ave.

Daytona Beach, FL 32118

947-0220 Fax: 677-0982
cdarcy@oceanwatersmanagement.com

Michel Gignac

Hawaiian Inn

2301 S. Atlantic Ave.

Daytona Beach, FL 32118

255-5411 Fax: 253-1209
micheldaytona@hotmail.com

Janice Griffin

Staed Family Hotels

2001 S. Atlantic Ave.

Daytona Beach Shores, FL 32118
248-2001 ext.211 Fax: 248-0991
janice@daytonabahamahouse.com

The Travel Industry Sales Advisory Committee shall serve in an advisory capacity to the Travel
Industry Sales Department of the CVB to develop and implement a cohesive and inclusive program of
work that benefits the greater Daytona Beach area as a whole.

PRIMARY FOCUS:

Review and develop cooperative sales promotions, familiarization tours, collaterals and advertising.
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GOLF DAYTONA BEACH ADVISORY COMMITTEE

Steve Farley, Chair

Perry’s Ocean Edge Resort

2209 S. Atlantic Ave.

Daytona Beach, FL 32118
255-0581 Fax: 258-7315
sfarley@perrysoceanedge.com

John Cameron

Daytona Beach Golf Club

600 Wilder Blvd.

Daytona Beach, FL. 32114
671-3500 Fax: 671-3288
cameronj@codb.us

Reggie Hunter

Staed Hotels

2001 S. Atlantic Ave.

Daytona Beach Shores, FL 32118
248-2001 ext.221 Fax: 248-0991
reggie(@daytonabahamahouse.com

Mike Yaz

Ocean Waters Management

501 N. Atlantic Ave.

Daytona Beach, FL 32118

677-4058 Fax : 257-1978
Cell: 383-4362
myaz(@oceanwatersmanagement.com

Angela Payne-Jelenic

Hampton Inn Ormond Beach

155 Interchange Blvd.

Ormond Beach, FL 32174

677-9999 ext. 7001 Fax: 257-1978
dos@daytona-ormondhampton.com

MISSION:

MEMBERS
2008-09

Gary Brown, Vice Chair

Sun Viking Lodge

2411 S. Atlantic Ave.

Daytona Beach Shores, FL 32118
252-6252 Fax: 252-5463
gbrown@sunviking.com

David Hands

Ocean Court Motel

2315 S. Atlantic Ave.

Daytona Beach Shores, FL 32118
253-8185 Fax: 253-8187
reservations@oceancourtmotel.com

Kate Minnock

The Golf Club At Cypress Head
6231 Palm Vista Street

Port Orange, FL 32128
756-5449 Fax: 756-5454
Cell : 334-0487
kminnock@kempersports.com

Mary Hafeman

LPGA International

1000 Champions Drive

Daytona Beach, FL 32124

523-2020 Fax: 274-5800
mary.hafeman@lpgainternational.com

John Finger

Cove on Ormond Beach

145 S. Atlantic Ave.

Ormond Beach, FL 32176
888-475-2626  Fax: 407-856-7190
john.finger@jislandone.com

The Golf Daytona Beach Advisory Committee shall serve in an advisory capacity to the CVB’:
Golf Daytona Beach Department to develop and implement a cohesive and inclusive program
of work focused on increasing golf travel to the greater Daytona Beach area as a whole.

PRIMARY FOCUS:

Review and develop sales promotions, package programs, collaterals and advertising.
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ARTS & ENTERTAINMENT COMMITTEE
MEMBERS
2008-09

Gary Libby, Chair

Volusia ECHO

723 North Oleander Ave.
Daytona Beach, FL 32118
255-8840 Cell: 212-8841
grlibby@moas.org

Bob Dahlen

Cultural Council of Volusia County
3384 John Anderson Drive
Ormond Beach, FL 32176
441-7878

md@dahlenl.com

Katie Dodd

Bahama House/Best Western Aku Tiki
2001 S. Atlantic Ave.

Daytona Beach Shores, FL 32118
248-2001 Fax : 248-0991
katie(@daytonabahamahouse.com

Kris Lagassee

La Quinta Inn & Suites

2725 W. International Speedway Blvd.
Daytona Beach, FL 32114

255-7412

1q0904agm@]laquinta.com

Brittnay Simons

Daytona Beach Residence Inn
1725 Richard Petty Blvd.
Daytona Beach, FL 32114
252-3949 Fax: 252-2725
brittnay.simons@marriott.com

MISSION:

Jim O’Shaughnessy, Vice Chair
Chairman of the CVB Board
1210 Gamble Place

Daytona Beach, FL 32118
253-0335 Fax: 254-4492
jebk@aol.com

Bob Davis

Hotel Motel Association of Volusia County
1808 Concept Court

Daytona Beach, FL. 32114

299-0771 Fax: 257-0909
bdavis@daytonahotelmotel.com

Suzanne Heddy
Consultant

300 South Orchard Street
Ormond Beach, FL 32174
676-7676
suzanne@cfl.rr.com

Helen Riger

City of Daytona Beach Cultural Arts & Tourism
P.O. Box 2451

Daytona Beach, FL 32115

671-8252  Fax: 671-3425

rigerh@codb.us

The Arts & Entertainment Advisory Committee shall serve in an advisory capacity to the CVB’s
Tourism Events Department to develop and implement a cohesive and inclusive program of work that
will increase cultural travel to the greater Daytona Beach.

PRIMARY FOCUS:

Identify and assist in planning the promotion of quality entertainment activities with a cultural or

heritage focus.
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BIKETOBERFESTe DEVELOPMENT COMMITTEE

Tom Guest, Chair
Chopper’s World

618 Main Street

Daytona Beach, FL 32118
252-1922  Fax 248-0069
info@choppersworld.com

Virginia Brown

Beachside Resident

1 Braddock Ave.

Daytona Beach, FL 32118
252-0863 Fax: 238-1247
motelwizz@aol.com

Frank Heckman

Beachside Neighborhood Watch
46 S. Oleander Ave.

Daytona Beach, FL 32118
255-4976

Bobby Honeycutt

Froggy’s Saloon

800 Main Street

Daytona Beach, FL 32118
254-8808  Fax: 255-7920
rlhdab@aol.com

Big John

WELE Radio Talk Show Host
120 State Ave.

Holly Hill, FL 32117
212-2700

big@cfl.rr.com

Carl Morrow

Carl’s Speed Shop

1050 S. Nova Road
Ormond Beach, FL 32174
258-3777 Fax 258-1400
carl@carlsspeedshop.com

MEMBERS
2008-09

Bob Davis, Vice Chair

Hotel Motel Association of Volusia County
1808 Concept Court

Daytona Beach, FL 32114

257-6828  Fax 257-0909
bdavis@daytonahotelmotel.com

Julie Dziak

Daytona International Speedway

1801 W. International Speedway Blvd.
Daytona Beach, FL 32114

947-6819  Fax 947-6705
jdziak@daytonainternationalspeedway.com

Pam Hobbs

Children’s Advocacy Center

1011 W. International Speedway Blvd.
Daytona Beach, FL 32114

238-3830 ext 115 Fax: 238-3831
phobbs@childrensadvocacy.org

Turner Hymes

Second Avenue Merchant Association
612 Byron Ave.

Daytona Beach, FL 32114

253-1067 Fax 252-0046
wbinky@aol.com

Kevin Kilian

Daytona Beach/Halifax Area Chamber of Commerce
126 E. Orange Ave.

Daytona Beach, FL 32114

255-0981 Fax 258-5104
kevin@daytonachamber.com

Melissa Penland

Iron Horse Saloon

307 Division Ave.

Ormond Beach, FL 32174
676-5681 Fax :676-1859
mpenland@ironhorse-saloon.com
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MEMBERS
2008-09

Bruce/Will Rossmeyer Naomi Weiss
Destination Daytona Daytona Beach Partnership Association
1637 N. U.S. Hwy. 1 355 North Beach Street
Ormond Beach, FL 32174 Daytona Beach, FL 32114
671-7100  Fax : 671-7090 671-3272  Fax: 226-0334
tadams@brucerossmeyer.com naomi@downtowndaytonabeach.com

Larry Stephens

New Visions Management
P.O. Box 10971

Daytona Beach, FL. 32120
257-1153
newvisionsmgmt@aol.com

MISSION:

The Biketoberfest® Advisory Committee shall serve in an advisory capacity to the CVB’s
Tourism Events Department to develop and implement a cohesive plan for maintaining and
further developing Biketoberfest® as a long term sustainable event.

PRIMARY FOCUS:

The committee serves as advisor to the City of Daytona Beach City Commission, relative to the
Biketoberfest® Master Plan, works with staff on marketing recommendations, and reviews the
event annually for improvements.
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DAYTONA BEACH AREA CONVENTION AND VISITORS BUREAU

NAME:

TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Sharon Mock
President & CEO
Halifax Area Advertising Authority

Plan, organize and supervise all activities of the CVB. Work with
committees and staff to develop and implement the annual marketing
plan. Organize meetings and activities of the Halifax Advertising
Authority.

Develop an aggressive and effective annual plan working in
conjunction with departments of the CVB, committees, Doe-
Anderson Advertising, Mid-Florida Marketing Research, and other
external contractors.

Provide direction for all areas of the CVB in establishing a program
of work consistent with the structure of the organization.

Establish reasonable, attainable and measurable goals for the
organization as a whole and for each department on an individual
basis.

Develop and monitor annual budgets for both the CVB and HAAA.

Maintain effective communication within the community and enhance
the role of tourism in the local economy.

Oversee the implementation of action plans with appropriate
department heads and develop reporting systems.

Monitor all accounting functions and interface regularly with the
County of Volusia’s finance and budget departments.

Communicate with members of the Halifax Area Advertising
Authority, local elected officials and key opinion leaders on a regular
basis to keep them apprised of CVB activities and industry related
issues.

Participate in appropriate industry and civic organizations.

Participate in and provide appropriate educational opportunities for
staff in order to optimize performance.
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DAYTONA BEACH AREA CONVENTION AND VISITORS BUREAU

NAME:

TITLE:

REPORTS TO:

BASIC FUNCTION:

RESPONSIBILITIES:

POSITION DESCRIPTION

Jacque Beckley
Executive Assistant
President & CEO

Assist the President in all phases of her duties. Interact with all

office staff and work cooperatively to ensure the smooth operation
of the office.

Set up and maintain office files, forms and records for the
President, Halifax Area Advertising Authority (HAAA) and the
CVB.

Coordinate the details of all HAAA and CVB Board meetings, and
any assigned subcommittee meetings.

Process all incoming invoices for payment, maintain check register
for HAAA and the CVB on all incoming funds, and prepare bank
deposits for both. Provide assistance to the Director of Accounting
Services as needed.

Coordinate and maintain the Job Line phone messaging system,
and monitor job entries on daytonabeachcvb.com.

Assist the Director of Membership in maintaining the CVB
member and resource databases.

Post HAAA, CVB, Advisory Boards and Committee meeting dates
and member lists on daytonabeachcvb.org.

Assist in the preparation of, and coordinate binders and the online
version for the CVB Marketing Plan.

Assist the Internet Services Director with computer program
errors, review upgrades and coordinate computer system service
requests with a technical contractor when needed.

Coordinate the monthly office activity calendar for staff.

Assist other departments with administrative assignments as
needed.
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POSITION DESCRIPTION
NAME: Liz Grindell
TITLE: Director of Finance
REPORTS TO: President & CEO
BASIC FUNCTION: Maintain accounting systems for the Halifax Area Advertising

Authority and Daytona Beach Area Convention & Visitors Bureau.

RESPONSIBILITIES: Prepare all receivables to include invoicing, collection, recording
and processing, utilizing assigned support staff.

Work with assigned staff to process all accounts payable invoices
for payment and obtain department coding and the President and
CEOQ’s approval. Coordinate employee benefits and other HR
related functions including health insurance, Simple IRA, etc.

Maintain all related accounting journals and maintain petty cash
records.

Monitor the check register of all checks issued for HAAA and the
CVB. Monitor cash receipt records and the processing of bank
deposits.

Balance accounts at the end of each month and process financial
statements for HAAA and the CVB. Ensure bi-monthly
distribution to the Board of Directors in a timely manner as
advised by the President.

Process and monitor the annual budget as directed by the
departments and the President. Adjust budget according to
changes approved by HAAA. Process fiscal year end closings.
Assist auditors with annual audit of the CVB and HAAA records.

Coordinate the processing of payroll on a bi-weekly basis.
Complete all related filings and transfer of payroll deductions, etc.

Maintain good communication between the County of Volusia and
the contracted CPA firm as related to HAAA and the CVB.
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DAYTONA BEACH AREA CONVENTION AND VISITORS BUREAU

NAME:
TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Sally Gardiner
Director of Convention Sales
President & CEO

Plan, organize, facilitate and supervise all sales and convention
service activities in the Meetings and Conventions Department.

Develop and implement an overall marketing program designed to
attract meetings and conventions from all market segments, with a
focus on the following market segments: city-wide, religious and
national associations.

Oversee the maintenance of departmental files on meetings and
conventions prospects.

Develop direct mail and email campaigns targeting prospective
meeting planners.

Develop special collaterals designed for the meetings and
conventions market, (i.e. the CVB Convention Planner).

Interface with the Ocean Center staff to assure maximum market
coverage.

Manage departmental resources in a manner which facilitates the
booking of a variety of meetings and conventions, including
citywide and small meetings.

Participate in trade shows designed for the meetings
and conventions market and provide presentations to prospective
convention groups when necessary.

Maintain departmental memberships and participate in appropriate
organizations representing the M&C market (i.e. NCBMP, ASAE,
RCMA & PCMA).

Prepare and submit detailed bid proposals to convention groups.

Oversee the processing of, and response to, all inquiries relating to
meetings and conventions, as well as the routing of all qualified
convention leads to member properties. Arrange area site visits as
needed.
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NAME:

TITLE:

REPORTS TO:

PRIMARY FUNCTION:

BASIC
RESPONSIBILITIES:

POSITION DESCRIPTION

Linda McMahon

Sales Manager

Director of Convention Sales

To facilitate the booking of meetings and conventions, focusing on the

corporate market.

Develop and maintain current files on meetings and conventions
prospects and qualify business prior to issuing leads for Meeting
Professional International (MPI), Gainesville chapter of SGMP, family
and military reunions, social and fraternal organizations.

Maintain membership and participate in North Florida Meetings
Professional International chapter, Central Florida chapter of SGMP, and

any organizations that pertain to the reunion, social and fraternal market.

Interface with the Director of Convention Sales, Sales Manager,
Convention Services Manager and JSP Marketing.

Prepare and coordinate sales leads for conventions for assigned market
segments. Arrange and conduct area site inspections.

Attend and participate in trade shows for assigned market segments and
coordinate appropriate tradeshow follow up.

Develop sales missions to feeder markets for assigned market segments.

Achieve department and personal sales goals established by the Director
of Convention Sales and with any additional assignments.

Attend and participate in bi-monthly Meetings and Conventions
Department Advisory Committee meetings.

Maintain a positive relationship with area industry representatives and
other tourism related businesses.
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DAYTONA BEACH AREA CONVENTION AND VISITORS BUREAU

NAME:

TITLE:

REPORTS TO:

PRIMARY FUNCTION:

BASIC
RESPONSIBILITIES:

POSITION DESCRIPTION

Tara Hamburger

Sales Manager

Director of Convention Sales

To facilitate the booking of meetings and conventions of all sizes by

assigned market segments.

Develop and maintain current files on meetings and conventions
prospects and qualify business prior to issuing leads for Society of
Government Meeting Professionals (SGMP), Florida state and Southeast
associations and develop the corporate market.

Maintain membership and participate in appropriate organizations
representing primary target markets, i.e. SGMP, Tallahassee Society of
Association Executives (TSAE), Florida Society of Association
Executives (FSAE), etc.

Interface with the Director of Convention Sales, Sales Manager and
Convention Services Manager.

Prepare and coordinate sales leads for conventions for assigned market
segments. Arrange and conduct area site inspections.

Attend and participate in trade shows for assigned market segments and
prepare and coordinate appropriate tradeshow follow up.

Develop sales missions to feeder markets for assigned market segments.

Achieve department and personal sales goals established by the Director
of Convention Sales and with any additional assignments.

Prepare an activity report for the Director of Convention Sales each
week to cover the two days of working from home office.

Attend and participate in bi-monthly Meetings and Conventions
Department Advisory Committee meetings.

Maintain a positive relationship with area industry representatives and
other tourism related businesses.
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DAYTONA BEACH AREA CONVENTION AND VISITORS BUREAU

NAME:

TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Jennifer Tait

Convention Services Manager

Director of Convention Sales

Assist the Director of Sales and Sales Managers with all sales and
marketing activity generated by the Meetings & Conventions

Department.

Coordinate all clerical duties necessary to maintain the day-to-day
function of the department.

Process and plan for timely event registration, travel arrangements
and itineraries for department staff as directed.

Prepare formal bid proposals for city-wide groups as requested by
Director of Convention Sales and Sales Managers.

Coordinate departmental committee meetings including meeting
notices, minutes, and production of all materials as requested.

Prepare all departmental correspondence as requested by the
Director of Convention Sales and Sales Managers.

Manage convention services and continue to develop and grow that
segment of the department.

Assist with maintaining and developing the Meetings and
Conventions content for the Web site.

Assist with the planning and implementation of all sales
promotions and familiarization (FAM) trips.

Maintain the Meetings and Conventions Department travel and
promo budget.
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NAME:

TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Alexandra ‘‘Sandy’’ Lucania
Director of Travel Industry Sales
President & CEO

Develop and implement a domestic and international sales program
designed to stimulate and increase travel agent, group tour and
wholesale tour business to the Daytona Beach area.

Develop an annual marketing plan and a print and online advertising
schedule for travel industry domestic and international markets.

Coordinate activities of the Travel Industry Sales Advisory
Committee and organize bi-monthly meetings.

Develop and maintain active files on group organizers and wholesale
domestic and international tour operators.

Develop direct mail communications for related travel agents and/or
tour operators. Supervise response tracking mechanism for
information requests.

Work with our UK marketing contractors to assist in development of
that market.

Coordinate familiarization tours for tour operators and their sales
agents.

Act as liaison between the travel planner and area hotels, attractions
and service providers.

Work with the Communications Department to develop interesting,
relevant features for trade publications.

Develop and produce collaterals for the Travel Industry market (i.e.
Travel Pro DVD, German mini-guide, etc.)

Participate in organizations specific to the travel industry market and
maintain memberships.

Develop co-op and fair share opportunities for local industry
participants whenever possible.

Prepare bi-monthly sales reports for the CVB President & CEO
detailing the planning, execution and measurement of all programs.

A-24 August 2008



DAYTONA BEACH AREA CONVENTION AND VISITORS BUREAU

NAME:
TITLE:
REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Alexandra “Sandy” Lucania
Director of Sales, Golf Daytona Beach
President & CEO

To oversee the daily operation of Golf Daytona Beach and increase
sales volume to participating hotels and golf courses.

Oversee all the activities of Golf Daytona Beach. Work closely with
the golf Daytona Beach Advisory Committee and any of its sub-
committees to assure a successful program.

Oversee production of the annual Golf Travel Planner, promotional
brochures, operations manual, agreements, and all other materials
necessary for implementation of the program.

Work with the Internet Services Department to continue Web site
development.

Coordinate lead generation for hotels via phone and Web site.

Work with the Communications Department to assure high quality
media coverage related to golf opportunities in the area.

Develop and maintain current files on golf related group prospects.

Maintain a positive relationship with area industry representatives and
other tourism related businesses.

Coordinate and implement an effective media plan for the promotion
of Golf Daytona Beach.

Establish measurement tools for all departmental initiatives.
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NAME:

TITLE:

REPORTS TO:

BASIC FUNCTION:

RESPONSIBILITIES:

POSITION DESCRIPTION

Courtney Hewlett
Sales Assistant

Director of Travel Industry Sales and
Director of Sales, Golf Daytona Beach

Assist the Director of Travel Industry Sales/Golf Daytona Beach in
developing successful, measurable programs.

Set-up and maintain files, forms and records for both departments.
Process correspondence, sort mail, schedule appointments and answer
phones as needed.

Coordinate all meetings for both departments, ensuring room
availability, set-up and breakdown. Distribute member notices,
prepare meeting materials and record minutes.

Manage the details of both departments’ media plans. Track media
placements and approvals. Coordinate media coding and the
assignment of toll free phone lines and URLs. Monitor the issuance of
insertion orders and the processing of invoices.

Coordinate the production details of TIS Reference Materials and
related publications. Issue contracts, receive payments, and verify ad

copy.

Assist with monitoring the TIS departmental Web site and GDB
consumer Web site. Monitor and maintain the property hyperlink
database, verify information and provide day-to-day site updates to
the Internet Services Director.

Assist with TIS trade show participation including the coordination of
collaterals, shipping of materials, making travel arrangements and
completion of client follow-up.

Assist with sales missions for TIS/GDB including the coordination of
familiarization tours, site visits, and corporate/industry trade
meetings.

Assist with incoming client calls for TIS/GDB and process leads as
required. Represent the CVB in the absence of the department
director(s).

Interact with all CVB staff and work cooperatively to ensure the
smooth operation of the office.

A-26 August 2008



DAYTONA BEACH AREA CONVENTION AND VISITORS BUREAU

NAME:
TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Lori Campbell Baker, APR
Director of Communications
President & CEO

Develop and supervise the implementation of a multi-faceted
communications strategy for the CVB/HAAA.

Oversee the activities of the Senior Media Relations Manager,
Communications Assistant and contracted public relations
consultants, to insure the delivery of a fully integrated master
communications plan.

Monitor all CVB properties, publications, electronic
communications and internal documents for consistency of
message and delivery of meaningful content.

Oversee and monitor budget and marketing plan for the
Communications department.

Coordinate official position statements with the CVB President in
all media related issues and/or requests related to the business
operation of the CVB/HAAA.

Update, communicate and implement a Crisis Management Plan
for the event of emergency situations and/or adverse market
conditions.

Implement a local community awareness plan to increase
awareness of the CVB/HAAA role in economic development and
the overall value of the tourism industry in the community.

Network within the community through appearances and speaking
engagements with various civic, cultural and fraternal
organizations, governmental agencies, etc., in order to strengthen
support of the CVB and its promotional efforts.

Develop and implement measurement tools for evaluating the
success of all communications initiatives.
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NAME:

TITLE:

REPORTS TO:

BASIC FUNCTION:

RESPONSIBILITIES:

POSITION DESCRIPTION

Tangela Boyd
Senior Media Relations Manager
Director of Communications

Creatively develop, implement and measure the annual plan
organized by the Communications Department.

Write media releases, feature stories, bi-monthly newsletter and
other marketing collateral as needed.

Monitor CVB’s official visitor information Web site and update
editorial copy as needed.

Plan and coordinate group and individual media tours for travel
journalists, and conduct media missions in key Florida, southeast,
northeast and Midwest markets.

Maintain media contact and databases, and distribute media
releases and requests for additional information — including media
kits, images, background data, etc.

Develop and update media kits, as well as a comprehensive library
of images and film footage.

Create local publicity for the CVB and its departments (re: visiting
conventions, festivals & events, sporting events, CVB events, etc.)

Identify, plan and coordinate integrated marketing opportunities
for CVB programs and promotions, to obtain maximum benefits
from Internet, advertising, promotions and communications efforts.

Explore fast-growing communications avenues such as podcasts,

blogs and others — in order to maximize the effectiveness of the
overall Communications mix.
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NAME:

TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Nicholas H. Conte, Jr.
Director of Internet Services
President & CEO

Manage and develop all CVB Internet sites and present the
Daytona Beach visitor experience in the most positive way
possible.

Maintain the day-to-day management of all project tasks related to
CVB Internet sites. Interface with technical contractors to ensure
smooth site operation, proper operation of all technical services
and Web site effectiveness.

Work with the Communications Department to develop and
maintain the editorial content of all CVB Web sites.

Oversee the data entry duties for the Internet Assistant.

Develop advertising opportunities on all CVB Web sites in order to
provide additional promotional opportunities for area partners.

Monitor travel related Web sites for possible editorial and
marketing opportunities for the Daytona Beach area.

Maintain monthly tracking reports of users, URLs, databases, page
views and other Internet marketing functions.

In conjunction with other CVB departments, develop and
implement continuous communications with consumers and trade
professionals via e-mail newsletters and fax blasts.

Develop and maintain Internet user databases. Oversee Contractors
(advertising, etc.) and online reservations.

Serve as staff liaison with the CVB’s agency of record in

overseeing the approval of creative materials and the
implementation of all online advertising campaigns.
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NAME:

TITLE:

REPORTS TO:

BASIC FUNCTION:

RESPONSIBILITIES:

POSITION DESCRIPTION

Wanda Nelson
Internet and Communications Assistant

Director of Internet Services
Director of Communications

Assist the Director of Internet Services and Director of
Communications in developing successful, measurable programs.

Manage the details of the Internet Services Department's online media
plan and help with daily tasks. Coordinate media coding and invoice
processing.

Manage technical tickets and vendor enhancements. Direct and interact
with content authors about transfer of images and content into a
suitable inclusion on CVB Web sites. Create images as necessary for
Web sites.

Continually monitor all CVB Web sites for needed updating of content
and hyperlinks. Maintain the property hyperlink database, and track all
hyperlink payments.

Work with Internet Services Director and technology partners to
resolve all outstanding technological issues. Act as first contact for
accommodation members with technical Web issues.

Maintain archives of active Internet trouble tickets.

Set-up and maintain files, forms and records for each department.
Process correspondence, sort mail, schedule appointments and answer
phones as needed.

Assist the Communications Department in assembling publicity
reports, preparing collaterals, planning events, shipping materials,
making travel arrangements and accomplishing other assigned tasks.

Collect and remit timely story concepts and specs for the CVB’s
Horizon newsletter. These should be provided to Tangela Boyd by the
15th of the month prior to the upcoming printing (ie. by May 15 for the
June/July edition.)
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NAME:

TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Nikki Malloy
Advertising Coordinator

Contracted Director of Media and Design Consultant
President & CEO

Monitor budget and creative, as well as the management, placement
and execution of the domestic and international consumer advertising
campaign, including the assignment of insertion orders, toll free
numbers, URLs, and publication codes.

Coordinate additional advertising opportunities such as co-op buys,
direct mail projects, etc.

Manage projects for consumer programs including the Visitors Guide,
Fall Getaways, Golf Travel Planner, Sun Saver Coupon booklet,
Canadian Sand Dollars, seasonal newsletters, Visitors Guide
postcards, etc.

Coordinate the production details of in-house publications including
contracts, payments, invoicing, submission verification, ad material
requirements, mailing notification, etc.

Assist individual departments with advertising buys and print quotes.

Monitor the consumer advertising budget for accuracy and timing.

Set-up and maintain departmental files, forms and records. Process
correspondence, mail and appointments as needed.

Coordinate Advertising Committee meetings, ensuring room
availability, set-up and clean up, member notices and distribution,

preparation of materials, mailing and recording of minutes, etc.

Input media schedule information for trackable inquiry reports.
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NAME:

TITLE:

REPORTS TO:

BASIC FUNCTION:

RESPONSIBILITIES:

POSITION DESCRIPTION

Roxanne Olsen

Director of Membership and Promotions
Select Small Inns Program Administrator/Web Site Content Manager

President & CEO

Develop and manage the Select Small Inns marketing program and Web
site content in order to maximize sales opportunities for both the
participating properties and the destination.

Develop a variety of valuable consumer promotions in order to
effectively showcase the destination and partners.

Coordinate all membership activities with new and existing members
and maintain membership and resource databases.

Work closely with the Internet Services Department to monitor and
update consumer Web site content, including partner programs and
e-marketing opportunities.

Actively develop and coordinate cooperative consumer promotions for
the destination through a variety of outlets including auctions,
sweepstakes, radio and television. Assist Doe Anderson Advertising in
coordinating the promotion components of the master media plan.

Develop a comprehensive marketing plan that includes travel shows,
Visit Florida promotional opportunities and the Yulee Welcome Center
exhibit schedule.

Produce the Halifax Happenings community e-newsletter, which
features information on a variety of festivals and events, new restaurants
and local news of interest.

Actively seek out tourism related businesses for CVB membership and
inclusion on Web site.

Assist with developing accurate and informative content for the CVB’s

consumer Web sites with an emphasis on new images and features, up-
to-date descriptions and new venues.
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NAME:
TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Janet Kersey, CDME, CFEE
Executive Vice President & COO
President & CEO

Directly manage designated departments and oversee all general
CVB operations.

Assist in the development of new tourism festivals and events for
the destination. Manage all activities related to development and
marketing of Biketoberfest®.

Plan and develop tourism promotional opportunities for the
destination along with festivals and events that focus on low
occupancy time frames.

Qualify, evaluate and report on events applying to the Halifax Area
Advertising Authority (HAAA) for funding consideration. Oversee
marketing expenditures for approved events, develop hospitality
participation opportunities and report results.

Oversee the activities of the Biketoberfest® and Arts &
Entertainment Advisory Committees.

Develop revenue producing programs for Biketoberfest® and/or
other destination trademarks, events, etc.

Directly oversee the staff and performance of:
A.) Visitor Information Centers

B.) Information Services

C.) Mail Center

D.) Daytona Beach Area Film Office

E.) Human Resources

F.) Reception

G.) Car Events Consultant

Assist the CVB President & CEO with staff and bureau operations.

In the absence of the CVB President & CEQO, assume management of
the CVB and HAAA.
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NAME:

TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Janet Kersey, CDME, CFEE
Film Commissioner - Daytona Beach Area Film Office
President & CEO

Promote and facilitate the development of film projects for the
enhancement of the tourism industry and the County of
Volusia’s economic base.

Act as a local facilitator to the film industry, assisting with
permits, locations, lead requests, etc.

Organize and maintain a comprehensive database, photo file
and Internet presence for the Film Office.

Seek and develop annual film office advertising opportunities
in conjunction with Film Florida and/or industry publications
featuring Florida locations.

Develop marketing that produces increased participation in,
and awareness of, the Daytona Beach Film Festival.

Maintain a close working relationship with local film
representatives throughout the County.

Work in conjunction with the Governor’s Office of Film &

Television and related film groups to secure film projects at
local locations.
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POSITION DESCRIPTION
NAME: Sharon E. Bernhard
TITLE: Executive Assistant
REPORTS TO: Executive Vice President & COO
BASIC FUNCTION: Assist with daily departmental activities.
RESPONSIBILITIES: Set-up and maintain departmental files, forms and records. Process

correspondence, sort mail, schedule appointments, answer phones
and e-mail, etc.

Assist with the details of all assigned committee meetings. Ensure
room availability, set-up/clean-up, meeting notice and distribution,
prepare materials, call for attendance, prepare minutes, etc.

Assist with all tourism event assignments including advertising,
accounting, partner notification, coordination, etc.

Assist with Daytona Beach Area Film Office activities including
permitting, location requests, photo needs, etc.

Assist with the design, updating and optimizing of all six (6)
department Web sites. (biketoberfest.org, bikerbeach.com,
filmdaytonabeach.com, culturallydaytonabeach.com, jeepbeach.com
and daytonabeachdreamcruise.com.)

Oversee and ensure the distribution of the Collateral Inventory and
Project Planning Calendar for the mail department.

Supervise office supply orders and ensure availability of necessary
materials as approved.

Provide assistance to the CVB President & CEO in the absence of
the President’s Executive Assistant.

Assist other department managers and directors with work
assignments when needed.

Interact with all CVB staff and work cooperatively to ensure the
smooth operation of the office.
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NAME:

TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Mistie Zain
Receptionist/Finance Assistant

Executive Vice President & COO
Director of Finance

Greet all business and visiting guests of the CVB. Handle the
processing of inbound phone calls and assist CVB departments with
various assignments.

Assist the Director of Finance with daily financial department activities.

Answer phones, greet and assist all visitors and business contacts
arriving at the CVB offices.

Receive and distribute all incoming mail, faxes, express deliveries
and/or shipments in a timely, efficient manner.

Maintain an adequate inventory of express delivery documents, visitor
collateral materials and fax machine supplies.

Maintain the daily staff locator log and record information as
requested.

Assist the Director of Finance with specific assignments including
accounts receivable and accounts payable functions, etc.

In the absence of the Director of Finance, provide basic accounting
functions as directed.

Interact with all CVB staff and work cooperatively to ensure the
smooth operation of the office.
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NAME:

TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Jennifer Kies
Information Services Manager
Executive Vice President & COO

Manage the staff and activities of the department. Oversee
maintenance of the consumer and specialized database operations.

Manage and train all full-time and part-time information services
representatives.

Supervise the processing of all visitor and consumer inquiries
generated including mail, voice mail, phone, Web site, email, labels
and formatted disks, in an efficient and timely manner.

Coordinate annual database updates in cooperation with Advertising
Department for projects such as postcard updates, etc.

Oversee all phone operations including voice response messaging, data
entry, etc.

Review monthly telephone billing and prepare reports for review by
the President & CEO.

Process URL and phone reports for input into Trackable Inquiry
Report monthly.

Manage the inquiry list program for participating CVB partners.
Encourage new participants and prepare billings.

Manage all aspects of the CVB inquiry database operations. Assist
departments with requests for specialized mailings and/or targeted

promotions. Provide database reports as needed.

Provide relief staff for the main CVB reception area in the absence of
the Receptionist.

Interact with all CVB staff and work cooperatively to ensure the
smooth operation of the office.
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POSITION DESCRIPTION
NAME: Anita Bostwick
TITLE: Senior Information Services Representative (Part-Time)
REPORTS TO: Information Services Manager
BASIC FUNCTIONS: Assist with the processing of all inquiries generated. Maintain

accurate, current information on the Daytona Beach area, and
provide assistance to all potential visitors.

RESPONSIBILITIES: Answer inbound visitor inquires on toll-free and local phone lines
in a pleasant and efficient manner. Provide assistance as

requested.

Input into the database all visitor inquiries received by mail, e-
mail, voice mail, phone, Visitor Centers, etc.

Provide daily relief services for the Receptionist for lunch as
requested.

Assist other departments with various work assignments such as
mailings, collating materials, etc. as requested.

Interact with all CVB staff and work cooperatively to ensure the
smooth operation of the office.
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TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Part-time - TBA

Information Services Representative

Information Services Manager

Assist with the processing of all inquiries generated. Maintain
accurate, current information on the Daytona Beach area, and
provide assistance to all potential visitors.

Answer inbound visitor inquires on toll-free and local phone lines
in a pleasant and efficient manner. Provide assistance as

requested.

Input into the database visitor inquiries received by mail, e-mail,
voice mail, phone, reader service leads, Visitor Centers, etc.

Process requests from formatted labels, consumer and golf leads,
import into the Microsoft Access database and maintain an

organized reader service directory.

Assist with main office phone and reception duties and other
department assignments when requested.

Interact with all CVB staff and work cooperatively to ensure the
smooth operation of the office.
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TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Jenny Parker
Mail Center Manager
Executive Vice President & COO

Oversee and ensure the timely processing and accounting of all
CVB outgoing mail and collateral shipments.

Receive, inventory, and warehouse all destination promotional
collateral materials.

Manage all CVB Mail Center operations and services. Train and
supervise Mail Center employees.

Prepare and process all visitor and professional inquiries received
from the CVB’s consumer advertising and specific marketing
initiatives.

Oversee daily U.S. Postal Service processing and the delivery of
all CVB bulk mail, travel industry fulfillment, golf and consumer
inquiries.

Oversee the timely processing and shipment of parcels, express
mail, airfreight, etc., to ensure timely delivery and proper
departmental accounting.

Assist other departments with preparation and shipments of trade
show materials or special projects when requested.

Work with departments to ensure proper postal approvals, coding
and qualification of all planned materials prior to printing and/or
distribution.

Ensure the maintenance of mailing equipment, availability of
postage and required documentation for the mailing systems in a
timely manner.

Oversee the proper storage of all destination collateral and
maintain mail center building operations.

Participate regularly with the Halifax Area Postal Council in order
to remain informed on new developments related to postal
services.
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NAME:

TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Part-time/Seasonal
Mail Center Representative
Mail Center Manager

Collate destination collateral materials and ensure the timely
processing of mail projects.

Work with the Mail Center Manager to ensure the timely
processing of all visitor inquiry mailings.

Assist the manager with inventory, stocking and other Mail Center
projects as requested.
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NAME:
TITLE:

REPORTS TO:

BASIC FUNCTIONS:

RESPONSIBILITIES:

POSITION DESCRIPTION

Deborah R. Ryan
Visitor Services Manager
Executive Vice President & COO

Oversee the operations and staff of each Visitor Information Center
(VIC). Assist all visitors in a friendly and professional manner.

Train and supervise part-time VIC agents to maximize efficiency and
delivery of destination information to visitors entering the center.

Assure the timely dissemination of all literature related to the CVB’s
specialized promotional consumer campaigns.

Oversee the brochure distribution program including maintaining
adequate partner inventory, payments, etc. as well as securing new
participants.

Maintain contact with high-traffic visitor locations such as Chambers,
airport, etc. to ensure adequate distribution of CVB collaterals and print
programs.

Provide to visitors and staff current information from the
accommodations availability list during potential “sold out” and high-
occupancy event dates. Provide accommodations information to
visitors requesting assistance.

Prepare bi-monthly center reports on visitor origins, needs, comments
and email addresses.

Ensure a clean, well-kept environment at each location.

Work closely with the facility management to ensure center operations
are in accordance with building policies and procedures.

Utilize local event calendars, as well as informational briefings on new
hotels, facilities, attractions, restaurants, etc., in order to provide a high
level of service.

Communicate regularly with CVB staft and work cooperatively with all
departments.
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POSITION DESCRIPTION
NAME: Part Time Agents
TITLE: Visitor Information Center Agent
REPORTS TO: Visitor Services Manager
BASIC FUNCTIONS: Meet and greet all visitors entering the Visitor Information Center

(VIC) in a friendly, professional manner. Work cooperatively with all
center staff to ensure the efficient operation of the center.

RESPONSIBILITIES: Assist visitors with any questions or directional needs.

Ensure all brochure distribution spaces are well stocked and
maintained.

Stay informed on area developments and event information to assist
with guest services when requested.

Utilize computer resources when assisting visitors with specific
inquires.

Provide current information on area accommodations availability
during high occupancy events.

Assist with other center duties as requested.

Ensure a clean, well-kept environment.
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